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Ka Nea Woahu (Publish Only the Verified): An African Communication Paradigm / Kwasi 
Ansu-Kyeremeh
Legon, Ghana: University of Ghana, 2008
41p. ; 20cm.
Inaugural Lecture delivered at the Great Hall of the University of Ghana, Lagos
$ 10.00
http://www.marymartin.com/web?pid=131420 
---------------------------------------------------------------------------------------------------
Re-Inventing Tradition: The Role of Theatre in the Self-Development of the Buem of 
Ghana / Rev. Dr. Elias Asiama
Legon, Ghana: School of Communication Studies Press, Univ. of Ghana, 2010
x. 132p. ; 29cm.
ISBN-10: 9988028288
$ 25.00
http://www.marymartin.com/web?pid=131421 
---------------------------------------------------------------------------------------------------
African Media Barometer Uganda 2010: The First Home Grown Analysis of the Media 
Landscape in Africa 
Namibia, Africa: Friedrich-Ebert-Stiftung (FES), 2010
76p. ; 21cm.
ISBN-13: 9789991686363
$ 12.00
http://www.marymartin.com/web?pid=131707
---------------------------------------------------------------------------------------------------
Uganda Media Review Issue 1 Nov. 2010: Media and Elections / John Baptist Wasswa & 
Adolf Mbaine (Editors)
Kampala, Uganda: Uganda Media Development Foundation, 2010
47p. ; 30cm.
$ 10.00
http://www.marymartin.com/web?pid=131708
---------------------------------------------------------------------------------------------------
Hallyu: Influence of Korean Popular Culture in Asia and Beyond / Do Kyun Kim & Min-
Sun Kim (Editors)
Seoul: Seoul National University Press, 2011
504p. ; 23cm.
ISBN-13: 9788952112019
$ 80.00

This book introduces a remarkable media trend related to the influence of Korean media 
products, such as television dramas, songs, and movies, in Asian countries and beyond. 
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The enormous wave of Korean popular culture is referred to as Hallyu, the “Korean 
Wave.” The influence of Hallyu has been unprecedented, affecting the domestic culture 
as well as international relations of Asian countries and reducing the dominance of 
Hollywood media products in the Asian media market.
http://www.marymartin.com/web?pid=133111
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HOW TO ORDER BOOKS FROM US :

Institutional/Individual Libraries 

Please send us your official purchase order by e-mail/fax/post. We shall despatch the 
books to you.  On receipt of the books in good condition, you can send us your Payment 
by Cheque/Wire Transfer. Credit Card Payments are accepted through paypal.  For 
Postage & Packing - Actuals are charged. 

If you need any further clarification, please do contact us.
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